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Forward 

The Kenya National Chamber of Commerce and Industry (KNCCI) was estab-
lished in 1965 as the umbrella body of the private sector in Kenya. It was 
set up as an amalgamation of three Chambers of Commerce that existed at 
that time, namely; the Asian, the African and the European chambers of com-

merce. It created a unified and single voice for private sector, so as to influence public 
policy, efficient service delivery, as well as facilitating monitoring and evaluation of 
public sector programmes and projects. KNCCI brings together all members of the 
business community, including some private sector associations that are member-
ship-based, and is multi-sectoral in its approach to issues. Membership is diverse and 
its national governing council representation is inclusive. It provides a forum to en-
gage government on cross-cutting issues on private sector development

The Chamber itself is an autonomous, non-profit, membership-based and private 
sector lobby institution. It has a countrywide outreach of 47 County Chambers, and 
over 10,000 members countrywide, through which the activities and services are 
extended to the entire business community, and to all sectors of the economy. The 
Chamber is not a political institution, but as economic activities are, often, affected 
by politics and political decisions, there is, therefore, a necessity for the Chamber to 
be able to consider and respond to the effects of political events, particularly those 
which affect economic activities of the country.

Kiprono Kittony
National Chairman

James N Mureu
Mombasa County 

Chairman
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Mission & Vision 

VISION:

Our vision is to promote, pro-
tect and develop commercial, 
industrial and investment inter-
ests of members in particular 
and those of the entire business 
community in general. We aim 
at influencing development 
policies, strategies and support 
measures so as to achieve the 
best economic climate for these 
varied interests.

MISSION:

To effectively play a central and 
catalytic role in facilitating the 
growth of the Kenyan econo-
my through entrepreneurial 
development, in an enabling 
and conducive environment 
for business, geared to result in 
creation of wealth and employ-
ment.

OBJECTIVES :

•To promote, coordinate and pro-
tect commercial and industrial 
interests in Kenya;

•To promote trade within and 
outside Kenya;

•To organize participation in trade 
activities;

•To foster social unity within and 
to promote the welfare of the 
business community;

•To promote and support legisla-
tions;

To collect and disseminate trade 
information; and

•To promote training on prin-
ciples of commerce and industry.
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Benefits of Joining 
The Chamber 

There are many businessmen who say that their 
schedule is so demanding that adding an extra 
activity within the schedule is simply unbear-
able. If this is also your case, then you can get 

relief from all these hectic activities by joining the Ke-
nya National Chamber of Commerce & Industry, Mom-
basa County. To those who are members, the chamber 
provides various benefits and keep the owners of busi-
nesses on the top and continuously changing trends and 
issues that takes place within the local marketplace or 
business communities. Moreover, research proves that 
even consumers like to deal with those companies who 
are a member of the Local Chamber of Commerce.

As per a research conducted, when a consumer get to 
know that a particular business is a registered member 
of the Chamber of Commerce, they think about the busi-
ness favorably for about 44% and 63% more likely to 
transact with that company in future.

Why You Should Join The Chamber ? 

Increase Credibility of the Business: 

Those who are members of the Local Chambers enjoy 
the positive perception of other business owners and 
consumers.

Enhance Visibility within the Community: 

When a business gets registered with the Chamber of 
Commerce they will be listed in the newsletters of the 
chamber and on social networking websites. Moreover, 
the business will also be highlighted in other publica-
tions of the chamber. The business also has the oppor-
tunity to grow by advertising in the sponsorship events 
of the chamber. The inauguration or opening of the busi-
ness of company can also be promoted in addition to 
providing assistance with public relations.

Holds a Voice in Government: 

The Chamber of Commerce is responsible to handle all 
business related issues along with opposing new taxes, 
regulations, fees, costs as well as policies that are not 
business friendly. The businesses are treated in a fair and 
just manner and helps in protecting the principles of free 
enterprise.

Creates Networking Opportunities: 

There are many events organized by the  Local Chamber 
and being a member and attending any one of them will 
help develop networking opportunities along with cre-
ating of professional leadership. Businesses can be de-
veloped through promotions of keen interest aspects of 
local businesses as well as to the entire community.

Acquisition of Customer Referrals: 

The local chamber receives calls from different individu-
als who are seeking professional vendors to conduct 
businesses and the members of the chamber tend to 
recommend members.

Increases Business Contacts: 

The fundamental purpose of the Chamber of Commerce 
is to build contacts for businesses activity for the com-
munity. It tends to initiate business-to-business trade 
and networking opportunities in addition to developing 
a connection with local professionals with the chamber.

Participates in Chamber Programs and Events: 

The programs and events organized by the local Cham-
ber of Commerce allow the members to get to know new 
people which help in expanding their base. These events 
are quite innovative and help the businesses to meet po-
tential customers, vendors and clients’ thereby, increas-
ing their business leads.
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Membership 
and Affiliations

The Kenya National Chamber of Commerce & Industry, Mombasa County 
has partnered with numerous organizations locally and internationally, 
to offer our members diversity both locally and internationally. These 

partnership programs are designed to ensure that our members work close-
ly together to build a strong future for the chamber and provide additional 
opportunities to our respective members. Members taking advantage of our 
strategic partnerships can utilize other company’s strengths to make both 
firms stronger in the long run. 

The Kenya National Chamber of Commerce & Industry is an affiliate member of the In-
ternational Chamber of Commerce and Industry (ICC), the G 77 Chamber of Commerce 
and Industry, Pan African Chamber of Commerce and Industry (PACCI), the Common 
Market for Eastern and Southern Africa (COMESA), the East African Chamber of Com-
merce, Industry and Agriculture (EACCIA), and the East African Business Council (EABC), 
among others.
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Mombasa 
County 

The Mombasa branch was in-active, and often referred to as a ‘one-man-show’, 
organisation offering minimal services to members. The business community 
lacked representation thus their issues were poorly addressed despite the pres-

ence of other BMO’s. Since the elections in April 2012, KNCCI Mombasa County 
has been able to re-establish itself as a reputable institution capable of rep-
resenting the business community. It has reclaimed its rightful place as the 
primary and vital connection between business and the county government. It ‘s core 
mandate as a business membership organization is to continually demonstrate impact 
on public policy and decision-making to the benefit of businesses, across the county.
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The chamber provide a strong, collec-
tive voice to inform and influence 
public policy .

Advocacy and lob-
bying are effec-
tive ways through 
which the Kenya 

chamber of commerce 
& Industry uses  to cre-
ate awareness about how 
the business community in 
Mombasa is impacted, ei-
ther positively or negatively, 
by public policy. The Kenya Na-
tional Chamber of commerce & In-
dustry, Mombasa County uses advocacy 
in educating and creating awareness among 
legislators and the general public of issues 
facing the business community and the im-
portance of aligning public policy to address 
their needs. Our advocacy does not endorse 
or oppose specific legislation, but rather in-
forms the business community at large how 
public policy decisions impact service pro-

vision and their business operations. 
By motivating and mobilizing 

the community, the chamber 
uses knowledge for purpos-

es of social change.

“I am particularly proud of the 
Chamber’s role in the indi-
genization of commerce after 

independence; and its warm 
relations with Government, 

which have found the balance be-
tween respect for public interest and 

robust advocacy of its members’ interests,”

President Uhuru Kenyatta

Advocacy                              
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ATrade mission is an international trip by gov-

ernment officials and businesspeople that 

is organized by agencies of like the cham-

ber for purpose of exploring international business 

opportunities for their members and the coun-

try. Kenyan Trade Missions are about opening 

doors and developing long-term trade and 

investment opportunities in foreign markets for 

Kenyan businesses, including small and me-

dium-sized enterprises, women, & young and 

new exporters. They build prestige and cred-

ibility for Kenya while helping exporters to po-

sition themselves in foreign markets. These mis-

Inbound & Out Bound Trade 
Delegations 

sions are a significant component of Kenya’s 

international business development efforts. 

The presence of a senior government minister 

or senior government official on a trade mis-

sion facilitates access to key economic and 

political decision-makers for Kenyan firms and 

provides greater public profile to business par-

ticipants, helping them to network with the lo-

cal business community. Business people who 

attend trade missions are typically introduced 

both to important business contacts and to 

well-placed government officials
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The National Chairman of 
Kenya National Chamber 
of Commerce and Industry 
(KNCCI), Mr. Kiprono Kit-

tony and the Managing Director, Ke-
nya Bureau of Standards (KEBS), Mr. 
Charles Ongwae, in 2014 announced 
that the issuance of the Certificate 
of Origin will be solely done by the 

Kenya Chambers of Commerce 
with effect from 1st July 2014. This 
effectively gives the Chamber the 
mandate to issue the document to 
all exporters of goods originating 
from Kenya.

Previously Issuance of Certificates 
of Origin was moved from KNCCI 
in 2005 to KEBS following restruc-

turing and reorganization of the 
Chamber. The function is now fully 
moved back to the Chamber. The 
Certificate of Origin is a document 
which certifies that a certain prod-
uct being exported actually origi-
nates from the exporting country 
for the purpose of facilitating trade 
between countries. The Certificate 

Ordinary Certificate of Origin
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of Origin is either preferential or or-
dinary. The Preferential Certificate 
of Origin is used for exports to the 
regions where Kenya has a prefer-
ential trade agreement such as Af-
rican Growth and Opportunity Act 
(AGOA), COMESA, EAC, and Euro-
pean Union (EURO1). KRA currently 
issues the Preferential Certificates 

of Origin”

The Chamber is also in the process 
of automating the Certification 
process, which will enhance trade 
facilitation to improve our export 
position as a Country.

What is a Certificate of Origin?
A Certificate of Origin (CO) is an important inter-
national trade document attesting that goods 
in a particular export shipment are wholly ob-
tained, produced, manufactured or processed in 
a particular country.

COs also constitue a declaration by the exporter. 
Virtually every country in the world considers 
the origin of imported goods when determining 
what duty will be assessed on the goods or, in 
some cases, whether the goods may be legally 
imported at all.

Two major types of COs
The main type issued by chambers are “Non-
Preferential COs”, i.e. “ordinary COs” which cer-
tify that the country of origin of a particular 
product does not qualify for any preferential 
treatment.

“Preferential COs” refer to COs which enable 
products to enjoy tariff reduction or exemption 
when they are exported to countries extending 
these privileges: e.g COMESA Preference Cer-
tificate. Certificates of Origin may be needed to 
comply with Letters of Credit, foreign Customs 
requirements or a buyer’s request.

In most countries, chambers of commerce are 
the key agent in the delivery of certificates of 
origin. However, in some countries, this privilege 
may also be extended to other bodies such as 
ministries or customs authorities
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Trade fairs, conferences, business 
events, economic forums and 
exhibitions can be defined 

in a unified manner as sophisti-
cated platform for conducting 
business on a national and in-
ternational scale.

Exhibitions and conferences 
provide a unique networking 
platform to both local and for-
eign participants. They help in 
promotion, marketing and public-
ity efforts of our members. Exhibitions 
lead to joint ventures, tie-ups and they also 
help bring in investment in the Country. 

As a reliable media for exchange of information, 
exhibitions are being globally recognized as the 
apt medium for doing business today. In fact, in 
tough market conditions, it becomes all the more 
imperative for all businesses to show greater vis-
ibility, strong fundamentals and continuation of 

Trade Fairs, Exhibitions & 
Conferences

businesses. The platform is ideal 
for exhibitors to nurture the 

trust and confidence across 
the supply chain. Attending 
trade events is an impor-
tant part of staying at the 
top of your field. Getting 
the edge of what’s new, 

what your competitors are 
doing, and potentially meet-

ing a lot of prospective clients 
and business partners, is a valu-

able exercise. 

The Kenya National Chamber of commerce 
& industry , Mombasa county has in the past part-
nered with local and international event organizers 
in organizing trade exhibitions and conferences 
which our members fully participate and support. 
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Training & Capacity 
Building

KNCCI is a member to a number of international research and 
analysis institutions that usually come up with very objec-
tive training programmes on issues that affect entrepreneurs 

in certain environments impacting their business. Together with 
our partners, we organise workshops, seminars and conferences in 
which we try to equip our clients and members with possible re-
medial measures against anything which is negatively impacting on 
their businesses. The results have always been positive followed by 
smiles of success in overcoming the said situations. In this respect, 
KNCCI is seeking joint ventures from professional institutions to 
enhance its capacity to offer more advanced training courses. The 
Chairman of the Kenya National chamber of commerce and industry 
, Mombasa County  has in the past reiterated the strategic impor-
tance of training and capacity building as vital tools for business 
success especially in the port city of Mombasa. Capacity building is 
the term used frequently by foundations and non profit leadership 
to ascertain the ability of an organization to effectively achieve its 
mission. It can also be described as the strategies or actions that 
an organization takes to ensure that it has the resources needed to 
succeed. By organizing capacity building seminars & workshops as a 
chamber in partnership with our partners we ensure that our mem-
bers have the required resources needed to succeed and stand out 
in a crowded and competitive business environment. 
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The Kenya National Chamber of Commerce & Industry , Mombasa County orga-
nizes an annual gala dinner titled the Mombasa Business Awards.The objective 
of Business Awards is to  recognize the spirit of the people making a difference to 

the business landscape of our County and  the Nation at large. The Chamber wants to 
encourage the business community to get involved in an event that facilitate thought 
leadership and business development opportunities.

The Business Awards are the Mombasa County ‘s premier, cross-industry accolades for 
enterprise excellence. The Awards are an opportunity to shine and demonstrate you 
are an outstanding business.

Any company within Mombasa County, whether public, private or sole proprietor 
can enter the Mombasa Business Awards, regardless of size or industry. The Business 
Awards has a range of categories  suited to a wide variety of successful organizations.

1The award seeks to honour a leader who has clearly 
demonstrated a strategic direction for success, and 

pursued a vision.

Business Awards 
& Recognition

2 The Mombasa Business Awards connect the County’s 
business leaders through its annual gala dinner and 

year-round thought leadership programme to celebrate 
enterprise excellence.
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Kenya National Chamber of Commerce and Indus-
try stages business international forums in which 
prospective joint venture investors meet and ne-

gotiate for possible formation of joint ventures and other 
forms of collaboration. 

Over the years there have been a number of Joint ven-
tures that have been formed through this initiative. In 
connection with this we receive inquiries from all over 
the world of interested parties and we can easily match 
you. The KNCCI receives and circulates various business 
data that is useful to the business community worldwide. 

Business Match 
Making 

In the world of trade, there is the element of dependence 
that requires certain special forums in order for it to be 
fully satisfied. 

A manufacture need a distributor, a distributor needs a 
wholesaler and the wholesaler need a retailer. All these 
are members of various private sector associations but 
each one of them pursuing a different objective. 

The KNCCI is the most neutral and ideal body that brings 
them together in various forums in which they interact 
and discover one another. The Chamber also assists com-
panies seeking to source products from foreign suppliers 
and import them into Kenya
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March Towards 
1 Million Members 

HE. President Uhuru Kenyatta Official re-launched 
of the chamber also coincided with the  com-
mencement of a national wide membership re-

cruitment drive., The Kenya National Chamber of Com-
merce & Industry Targets to recruited 1 million new 
members . This will strengthen the chamber as the apex 
business membership organization representing a cross 
section of business throughout the country at both na-
tional and county levels.
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THE KENYA NATIONAL CHAMBER OF COMMERCE AND INDUSTRY 

(MOMBASA COUNTY) 
 

APPLICATION FOR MEMBERSHIP
 

 

I/We desire to be admitted to the membership of the Kenya National Chamber of Commerce & 
Industry upon the terms

 

of, and subject in all respects to, the Constitution and Rules of Kenya 
National Chamber.

 
 

Name of Business ______________________________________________________________________

 

Place of Business (Street and Location):

 

___________________________________________________

 

P.O. Box ___________________________________

 

Town: _____________________________________

 

County

 

_________________________________

 

Telephone: ___________________________________

 

Fax: _________________________________

 

Email: ___________________________________________

 
 

MEMBERSHIP DEMOGRAPHICS

 
 

County Offices:

 

County Name:_______________________________________________

 
 

 

Employees:

  

Full time: _____________________________________________________

 
   

Part time: ____________________________________________________

 
   

Seasonal: ____________________________________________________

 
 

Please indicate the name your contact person

 

to be listed as your firm’s Chamber representative:

 
 

Name: _______________________________________________________________________________

 

Title: _______________________________________Direct Contacts____________________________________

 
 

Please give a specific description, or brand name of your products,

 

Products Manufactured /

 

produced/ distributed/ retailed/ imported/ exported or service(s) to allow our

 

Trade Officer refer 
inquiries to you.

 
 

Products Manufactured /Provided: ____________________________________________________

 

_____________________________________________________________________________________

 

Products Exported: ____________________________________________________________________

 

Products Imported: ____________________________________________________________________

 

Services Offered: ______________________________________________________________________

 

Retailer / Distributed of: _________________________________________________________________

 
 
 

Membership fees (See applicable rates annexed)

 
 

I/We enclose Cheque / Cash 

  

in the amount of Kshs.______________ Being total amount 

for entrance and annual subscription for the appropriate membership category.

  
 

SIGNATURE _____________________________________ OFFICIAL STAMP

 
 

NB: Cheques should be made payable to: The Kenya National Chamber of Commerce and 
Industry.

 
 
 

 
 

 

   

THE KENYA NATIONAL CHAMBER OF COMMERCE AND INDUSTRY, MOMBASA COUNTY
P. O. Box 90271 – 80100; Tel: 041-2316161  Mobile 0721373343; - - MOMBASA KENYA

MARIAM PLAZA, NYERERE ROAD OPPOSITE G4S LIKONI;
Email: info@kenyachamber.co.ke ; Website: www.kenyachamber.co.ke
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CLASSIFICATION OF BUSINESS (Check the appropriate box): 
 

Agriculture
  

Professional
  

Tourism & Wildlife
 

Transportation
  

Public owned Utilities
  

Education
 

Health/Medical
  

Media/Advertisement/Entertainment
  

Banking / Finance
 

Real Estate
  

Services
  

Hotels / Residential accommodation
 

Import / Export

  
Research & Development

  
Manufacturing

 

Retail

  
Construction

  
Laboratory Equipments

 

CLASSIFICATION OF MEMBERSHIP ENTRANCE AND SUBSCRIPTION FEES 

 

(Check the appropriate space)

 
 

Membership Category

  

New Members Entrance Fee

 

Annual Subscription

 

Business Associationsairs

 

5 ,000.00

 

50,000.00

 

Local Corporate

 

10,000.00

 

100,000.00

 

Foreign Multinationals

 

10 ,000.00

 

100,000.00

 

State Corporations and Boards

 

10 ,000.00

 

100,000.00

 

Friends of the Chamber

   

50,000.00

 

 

PROPOSAL FOR MEMBERSHIP

 
 

We,

 

the undersigned, being members of Kenya National Chamber of Commerce and Industry 
hereby certify that, in our opinion, the above application is qualified under the Constitution and 
Rules for membership of the Chamber and is recommended accordingly.

 
 

Proposer:

 

_______________________________

 
 
 

Seconder:

 

______________________________

 
 

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

 
 

FOR OFFICIAL USE ONLY

 
 

This application for membership has been accepted/rejected

 
 

Signed ……………………………………..........

 

Date ………………………………………….

 

Chairman, Membership Committee

 
 

Receipt Number

 

___________________________

 

Date ______________________________

 

Computer File No

 

_________________ Designation ________________ (Regular, honourary, etc)

 

Branch ID No. ____________________ Date of Application _________________________

 
 
 

NB: This application form must be accompanied by a copy of Business Registration Certificate or Trade Licence and your Company Profile.

 

Individual,Partnerships,& Private Limited Companies 2000.00 10,000.00

 
 
 
 
 
 

 

 
 
 
 
 
 

 

 
 
 
 
 
 

 

   

THE KENYA NATIONAL CHAMBER OF COMMERCE AND INDUSTRY, MOMBASA COUNTY
P. O. Box 90271 – 80100; Tel: 041-2316161  Mobile 0721373343; - - MOMBASA KENYA

MARIAM PLAZA, NYERERE ROAD OPPOSITE G4S LIKONI;
Email: info@kenyachamber.co.ke ; Website: www.kenyachamber.co.ke

Individuals /Sole Proprietors

Business Associates/Groups

Partnerships

SME Private Limited Companies

Local Public Companies

Corporate Membership 

Ksh. 1000.00

Ksh. 1000.00
Ksh. 1000.00
Ksh. 2000.00

Ksh. 5000.00

Ksh. 5000.00

Ksh. 5,000.00
Ksh. 15,000.00

Ksh. 10,000.00

Ksh. 15,000.00

Ksh. 50,000.00

Ksh. 100,000.00
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PATRON MEMBERS
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Our Contacts

Kenya National Chamber of Commerce & Industry 
Mombasa County 

Mariam plaza , First floor suite 102
Nyerere Road , Opposite G4S Likoni

P.O.Box 90271-80100
Mombasa Kenya 

Tel: 041 2316161 Mobile: 0721373343
info@kenyachamber.co.ke


